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CEO LET T E R

“What planet will we
leave to our children
and what children will
we leave to our
planet?”
- Pierre Rabhi

Dear Friends,
As I write this letter, the rise in violent attacks against Asian-Americans shakes our country and the world.
As a proud American company created by Asian immigrants, highlighting how we take action—both in
front and behind the curtain—is important to us.
In this moment of reckoning, we strongly advocate for equity throughout the full supply chain. Owning our
manufacturing in Thailand, Boma is a proven and lasting example. We believe that companies must work
in partnership with their supply chains to create shared value together, all while addressing environmental
and social problems and building a valuable company that customers love.
In highlighting issues such as race and equity, we bring up the unspoken barriers to achieving positive

Warmly,

Suzanne Vetillart | Boma Jewelry CEO & Second-Generation Owner

W HO WE A R E

We are a family business, launched 40 years ago, that employs people we treat
the business to do the greatest good, by the most people. That means the highest-quality, most-affordable goods for our customers. We craft collections that support and elevate the voices of the underrepresented. And we are a brand that
In building Boma, we sought to make a statement. In wearing Boma, we hope you
make a statement.

OUR V IS IO N

We are a 40-year-old, family-owned company
focused on the triple bottom line: people,
planet, and profits.
Our Vision
We exist to make the best sterling silver and gold jewelry products for our customers. Today and for the next generation, we are on a mission of continuous
improvement—positively impacting the triple bottom line of: people, planet, and
profits.
Our Path Forward
As a vertical jewelry company, we are using our unique resources to focus on a
long-term vision of shared value within our supply chain. This means that we
address environmental and social problems, reduce inefficiencies and waste—all
while protecting and investing in our materials sources, employees, and customers.

P EOP LE

S O C IA L - P U R P O SE C O R P

Boma is proud to be a
Social-Purpose Corp.
In 2020, our company became
Social-Purpose Corporation.

a

What is a Social-Purpose Corp?
A Social-Purpose Corporation is a
for-profit company that can legally
pursue social goals, even if this means
less profitable returns for shareholders.
Traditional corporations are bound by
law to maximize shareholder profits. In
contrast, the executive team members at
Boma Jewelry are required to consider
social and environmental issues into its
everyday decision making.

ADVOC AC Y

Sustainable Fashion Alliance (SFA)
Boma Jewelry is a member of the Sustainable Fashion Alliance. As a member of the SFA, Boma shares
insights with the sustainable fashion community and
gets support for our advocacy efforts.
www.sustainablefashionalliance.com

SUSTA INA BLE
FA SHION
A LLIA NCE

American Sustainable Business Council
(ASBC)
Boma is proud to be a business member of the
American Sustainability Business Council (ASBC), the
leading business organization serving the public
policy interests of responsible companies, their
customers and other stakeholders. Founded in 2009,
its membership base represents 250,000 businesses
from a wide range of industries. Other members
include well-respected companies like Beauty Counter, Patagonia, Eileen Fisher, and Etsy. The ASBC
advocates for policy change and informs business
owners, policymakers and the public about the need
and opportunities for building a vibrant, broadly
prosperous, sustainable economy.
www.asbccouncil.org

Lift Economy - Next Economy MBA
The executive team of Boma Jewelry completed the
Next Economy MBA program, a nine-month online
course for entrepreneurs and aspiring entrepreneurs
who want to learn key business fundamentals (e.g.,
vision, culture, strategy, and operations) from an
equitable, inclusive, and regenerative perspective.
www.lifteconomy.com/mba

LIFT
Economy

BI POC G R A N T P RO G R A M

The Grant
In 2020, Boma launched our first grant program
for Black jewelry designers. Boma will continue
this program to support independent BIPOC
(Black, Indigenous People of Color) jewelry
designers as we recognize that both mentorship
and access to established supply chain resources
are limited.
Our Commitment
Each year beginning in 2021, we will accept
grant applications each spring and fall, open to
all BIPOC jewelry designers. During each
submission period, we will select 2-3 designers
to join our grant program. Each recipient will be
awarded $500 for sampling and production,
tion, Boma will provide ongoing mentorship and
support in the form of monthly calls and
check-ins with the designers.
Goals
By working with independent jewelry designers,
Boma will learn the greatest barriers they face
so we can work on creating more access and
value as a vertical supply chain. By taking this
stance on diversity, equity, and inclusion (DEI),
Boma will be an example of how companies can
proactively contribute to their industries.
Past Grantees (2020)
Sharece Phillips:
www.sha-rece.com
Kassandra Lauren Gordon:
www.klgjewellery.com
Etiti Ayeni:
www.eluke.co

TH IS M AT T E R S C O L L E C T I O N

The Collection and Collaboration
In December 2020, Boma Jewelry partnered with The Cura Co. to release their first gender-inclusive, sustainable jewelry collection. Designed to recognize and redistribute funding in support of Black lives, 100% of
the profits from the capsule collection go to the Black College Matters fund by Save Your VI, a non-profit
organization dedicated to advocacy for Title VI of the Civil Rights Act of 1964. Specifically, proceeds from
“This Matters” will support the college education of BIPOC activists Delanie Seals and Izzy Miller.
Izzy and Delanie made national headlines last spring when they fought to change a discriminatory school
policy barring African head-wraps from being worn at school. These courageous young women led a grassroots campaign that got them suspended from school for expressing their cultural heritage. Eventually, they
won the right for all students to wear cultural headwraps at school. Their advocacy is a step toward ensuring
all BIPOC can attend schools free from discrimination and harassment, as Title VI of the Civil Rights Act of
1964 guarantees.
The collection includes a BLK Power Pendant featuring a raised fist, a “Say Their Names” slogan necklace,
and a raised fist “Power Signet” ring.

C O M M U N I T Y E N GAG E MENT

Fashion Horror Stories
Hosted by the Sustainable Fashion Forum
Moderated by Marie- Claire editor, Julia Gall
(October 2020)

Diversifying Fashion
Hosted by the Sustainable Fashion Alliance
Moderated by Taylor Jay
(December 2020)

Ethics and Responsibility
Moderated by Angely Martinez, Co-founder
of the BIPOC Open Letter
(January 2021)

How to Work with a Manufacturer
Hosted by The Couture Show
(January 2021)
SUZANNE
VETILLART

Building a Just and Sustainable Future
Hosted by The ASBC and SVC Impact
Moderated by Thomas Oppel, Exec. VP of the ASBC
(April 2021)

PEO PLE

Social Projects in Summary
2020 Achievements
+ Became a Social-Purpose Company or Benefit Corporation which means that we are legally
responsible to consider social and environmental benefits into our everyday decision making
+ Became members of the American Sustainable Business Council
+ Became members of the Sustainable Fashion Alliance
+ Launched our first grant program for Black jewelry designers with a total grant value of
$7,500
This Matters’ collection collaboration with Cura Co with 100% profits to Save Title
+
VI Fund
+ Engaged with panels and discussions to cover topics such as ethical manufacturing and diversity,
equity and inclusion in fashion

2021 Goals
+
+
+
+
+

Complete
Implement a policy to hire suppliers and consultants from diverse backgrounds—over 50%
Continue our BIPOC Grant Program for up to 10 independent jewelry designers
Continue our Boma Girl Fund projects and increase of funds, year-over-year, by 15%
Begin
for our factory in Bangkok, Thailand

Next 5-Year Goals
+ Achieve
for our factory in Bangkok, Thailand to become one of the first fully
B-Corp certified supply chains in the jewelry industry
+ Transition the
to provide more transparency on charitable giving

2021 Areas for Improvement
+ Educate and provide formal training for all Boma employees to understand our company social
and environmental goals
+ Implement a third-party methodology for tracking and measuring positive social impact

P L A N ET

TH E S TAT E O F FASH I O N

“Circularity may
become the
biggest disruptor
to the fashion
industry over the
next decade.”
Source: State of Fashion 2021 Report by McKinsey

CI RC U L A R I T Y

A Circular Path to Sustainability
We believe in a fully-integrated, circular approach to sustainability. Circularity
pushes us to repair, restore, replace, refuse, reject, and rethink the products we
circularity into our full supply chain.

boma for life
HIGH-QUALITY

We believe in crafting our products with the highest
quality. Our jewelry is made from precious metals,
hallmarked 925 sterling silver and gold vermeil.

REPAIR & RESTORE

FAIR & ETHICAL

For decades, Boma has encouraged customers
to return damaged or broken pieces to be
repaired. When you return a broken item to us,
we recycle it.

Ownership of our factory makes us directly

in good hands

zero waste silver

handmade with a smile

standards. We use international third-party audits
like Sedex to externally verify our claims.

VINTAGE & SECONDHAND

made with
GREEN
rec&
y c l eRECYCLED
d silver

We have sold over 35 million pieces of jewelry to date
and counting. Boma Jewelry is found on many reseller
websites including Ebay and Etsy.

Our high-quality metals can be recycled over and over. We
source from recycled materials as well as recycle materials
within our supply chain.

Note: The ideas of circularity in fashion that we use were created by Dr. Anna Brismar (www.greenstrategy.se)

R ES PONSI B L E R E C YC L I N G

In 2020, Boma recycled over 4,889 ounces
of silver, further reducing our reliance on
mined precious metals.
Part of our circular process requires us to
recycle deadstock, broken, and unused
jewelry responsibly—moving us closer to
our zero-waste vision. In 2020, Boma
recycled over 4,889 ounces of silver,
further reducing our reliance on mined
silver.
For decades, Boma has recycled precious metals back into our supply chain
in an effort to lessen our reliance on
mined silver and to lighten our impact on
the environment. We work with recycling
centers that have rigorous environmental
controls. This involves monitoring air-pollution, using air-handling systems to effectively manage emissions, and undergoing
various on-site inspections and audits to
continuously meet high standards of
control and regulation.

Our recycling centers are certified:

IPMI Member

ISO Certified

ITAR Certified

ZE RO WA S T E P RO J E C T S

In 2020, Boma launched our Limited Run series,
designing into our deadstock materials.
In particular, the Parel Collection uses pearls previously rejected due to their irregular shape. Below are some of the designs used in the collection.

NE T Z ERO BY 2030

NET ZERO

20
30

Boma is committed to being net-zero by 2030
and has joined a group of over 900 companies
who are a part of the B Corp Climate Collective.
Our path toward net-zero
Step 1 / Measuring our footprint
As a small-to-medium sized businesse, we used publicly available tools (ex. Cool
our carbon emissions. From our baseline, we are measuring our largest emission
areas such as: production, shipping, packaging, and end-of-cycle recycling.
Step 2 / Reduce Emissions
As a vertical company, we estimate that around 60% of our emissions comes from the
production process. Therefore, we are switching our factory away from fossil fuels to
100% renewable energy in 2021. Plus, we have initiated carbon-offsetting projects
throughout our supply chain.

R EDU C IN G E M I SSI O N S

2021: Our factory is
is going solar

Above: Third generation Boma owners in front of our factory located in
Bangkok, Thailand

R EDU C IN G E M I SSI O N S

Switching our Bangkok factory to solar energy
is forecasted to reduce CO2 emissions by
436.80 metric tons* in the first year.
*Currently, our factory relies on a mixed source of energy and electricity from the Metropolitan Electricity
Authority in Thailand (MEA). Our baseline energy and emissions calculations are estimated using the

436.80 metric tons* of CO2 =
Carbon sequestered:

Carbon prevented from polluting:

7,015 tree seedlings
grown for 10 years

54,102,229
number of smartphones charged

554 acres
of U.S. forests in 1 year

1,052,665
miles driven by a passenger car

2.9 acres of U.S. forests preserved
from conversion to cropland in 1 year

467,437
pounds of coal burned

C A R BO N O FFSE T TI N G

280,000 lbs.
. 18% of online purchasers
are choosing this option at checkout.
In 2020, Boma launched a partnership with Carbonclick to provide carbon

Forest Conservation

Hot Water from Solar

Wind Power

The project saves two forests from
deforestation. The preservation of
this ecosystem also reduces runoff
of agricultural nutrients into local
waterways.

This project delivers solar water
heaters at reduced costs to local
families, schools, hospitals and
businesses. To date, 91,124 have
been installed throughout India.

The project funds the generation
of clean wind electricity for
communities in India that would
otherwise rely on dirty fossil fuels
like coal.

Location: North Carolina, USA

Location: Bangalore, India

Location: India

PL A NET

Environmental Projects in Summary
2020 Achievements
+ Recycled 4889 ounces of silver from existing inventory and deadstock, further reducing our
reliance on mined silver
+ Reduced over 500,000 plastic bags or 4,402 pounds of plastic from landfills and oceans
+ Launched a partnership with CarbonClick to provide carbon offsets for online purchases with over
230,000 pounds of CO2 offsets created to date
+ Switched to sustainable packaging for all online purchases including
paper with soy based inks
+ Launched our first Limited Run collection using deadstock pearls and stones, leveraging our existing
production materials

2021 Goals
+ Switch our factory to 100% renewable energy as a step toward being carbon neutral in the next 5
years
net zero by 2030
+
+ Eliminate another 4,000 kgs of plastic bags by reducing plastic use in our manufacturing process
+ Working to recycle another 2,000 ounces of recycled silver reducing our reliance on mined silver
+ Reissue Boma vintage designs from our collection for holiday 2021
+ Partner with rubber sandal and tile companies to reuse over 1,058 pounds of rubber molds used
during our production process
+ Continue our Limited Run collections with the use of deadstock stones

Next 5-Year Goals
+ Begin a silver recycling program for Boma customers to return old Boma jewelry pieces for recycling
(or equivalent) and Fairmined gold
+ Working with certified
+ Achieve scope 2 and 3 net zero emissions

2021 Areas for Improvement
+ Implement green building standards for our office facilities, including energy, water, and waste
improvement
+ Conduct a third-party certified assessment like Cradle to Cradle or a LCA (life cycle assessment)

Fol l ow B o m a J ewe l r y
www.bo ma j ewel r y .co m
h e l p @b o ma j ewel r y .co m
IG @ b o ma j ewel r y

